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Gavurav Banerjee Appointed Chairman of BARC India

~ Succeeds Shashi Sinha who served as Chairman since March 2022 ~

August 4, 2025; Mumbai India:

Mr. Gaurav Banerjee, Sony Pictures Networks India (SPNI)’'s Managing Director & Chief
Executive Officer has been appointed as Broadcast Audience Research Council
(BARC) India’s new Chairman at its Board Meeting on 1st August 2025. This is with
immediate effect. He takes over from Mr. Shashi Sinha, Executive Chairman of IPG
Mediabrands India, who served as BARC India’s chairman for over three years.

Mr. Banerjee is a distinguished leader with over two decades of experience in the
Media and Entertainment industry and also represents Indian Broadcasting & Digital
Foundation (IBDF) as its Vice President. He is a director on the boards of MSM-
Worldwide Factual Media Private Limited and Bangla Entertainment Private Limited.

Speaking on being elected as BARC India’s new Chairman, Gaurav Banerjee,
Managing Director & Chief Executive Officer, SPNI, said, “BARC India continues to
empower stakeholders across the ecosystem with data driven decision making and it
is a privilege to take on the role of Chairman at the world’s largest television audience
measurement company. A big thank you to Shashi Sinha for his exceptional leadership
and steady guidance over the last three years. As we navigate a rapidly converging
media landscape, | look forward to continue strengthening BARC'’s position as a
trusted and credible currency for TV measurement in India.”

Shashi Sinha, Executive Chairman of IPG Mediabrands India, and the outgoing
Chairman of BARC India, said, “Over the last few years, | have had the opportunity to
partner with BARC and the various committees at different levels. | extend my heartfelt
gratitude to the entire team at BARC for their unwavering support and collaboration.
| would also like to extend a warm welcome to our new Chairman, Gaurav Banerjee.
| am confident that with his unique leadership style, BARC will contfinue to grow and
innovate to meet the evolving needs of our industry.”

Nakul Chopra, CEO, BARC India, added, “We welcome Gaurav Banerjee as our new
Chairman. His leadership will be invaluable as BARC continues to evolve and serve
the dynamic needs of the broadcast and advertising ecosystem. We would also like
fo express our deep respect and thanks to Shashi Sinha for his stewardship and
commitment to BARC. His tenure has been instrumental in enhancing data granularity
while reinforcing BARC's dedication and commitment to the industry.”
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About Broadcast Audience Research Council, India

BARC India is a statistical and measurement science company which is ‘Of the
Industry, By the Industry and For the Industry’.

The company is registered with the Ministry of Information & Broadcasting (MIB) as a
self-regulated, not-for-profit Joint Industry Body (JIB) that provides the most authentic
audience estimates, to Broadcasters, Advertisers and Advertising Agencies. The Big
Data driven insights generated by BARC India is built upon a robust and future-ready
technology backbone which powers efficient media spends and content decisions in
a highly dynamic and growing broadcasting sector.

Commencing operations in 2015, today BARC manages the world’s largest and most
diverse TV measurement system covering approximately 2,57,000+ individuals in
58,000+ households, in 520+ districts covering over 5400+ towns and villages, across
India which is adequately representative of India’s TV viewing microcosm.

Please visit: www.barcindia.co.in for more information
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