


INTRODUCTION

The past year has been quite unique and interesting on the news front, from incessant 
breaking news alerts to major economic policies and reforms, to a string of natural disasters, 
and much more. 
Through this newsletter, we attempt to get a glimpse of the dynamic and extremely diverse 
news genre, by taking stock of the overall news landscape on television, and then narrowing 
our focus to take a closer look at some specific events and how they shaped up news 
viewership on television.

.This Newsletter is broadly divided into 3 parts:
a

A. The News Landscape- analyzing the contribution of News Genre to Total TV, who is 
the audience for News, and Week on Week News viewership in context of events.

B. Viewership Analysis of a Scheduled Event - Understanding the impact of a planned 
event on News viewership viz. All day trends, Viewership by channel language & 
programmegenre, and effect on advertising.

C. Viewership  Analysis of an Unscheduled Event- Understanding how the sudden 
breaking of a major news story affects the News genre viz. All day trends, Genre 
movement, Viewership by programmegenre and impact on advertising categories.

Source: BARC India, BMW data; Period: Wk08-Wk48, 2017, TG: Universe, Mkt: All India, Channels 
considered: All News Channels

Core News TG as established in the audience profile considered for event-wise analysis.
Period and Channels considered for event-wise analysis as mentioned in the respective sections.





News genre contributes 8% to total TV 
Viewership, making it the 3rd biggest 
genre on television in terms of 
viewership.

The News genre has witnessed a 15% 
increase in the number of channels, 
from 142 channels in 2016 to 163 
channels in 2017.*
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As news is dynamic, people would like 
to know of the events and incidents 
happening around them, as it may 
have a direct impact on their life. This 
may be why, within the News genre, 
we see that the largest share of 
viewership takes place on the Regional 
language channels. 
a

There are 93 regional news channels 
spread across multiple regional 
languages. This number has witnessed 
an 8% increase as compared to the 
same period in 2016.*

The large consumption of Hindi language news can be attributed to the large number of Hindi 
speaking markets in the country, with 58 news channels catering to them presently, versus 47 
channels in 2016.*

English news is very niche in India, and therefore accounts for only 1% share of News viewership 
at an All India level. However, English news has witnessed the maximum growth in the number 
of channels compared to 2016.* It has grown by 33% with 12 active channels currently.
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* % Growth as compared to Wk08-Wk48 2016




