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TV Universe Estimation

Key information areas:
TV ownership,
connection type,
language preferences
and other media
consumption.

BARC India periodically
conducts a research
study to ascertain TV
universe television
viewing habits in India

Field work period
for survey
Nov éMa7r 6 18

Coverage:

3,00,000 homes,

> ~ 4300 towns/villages,
68% urban coverage
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Study Design & Stratified Random Sampling o
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This was conducted as
a 100% CAPI study
with zero paper and
pen interviews

Computerized Kish grid
methodology utilized to
randomly select a 12+

individual in household,
2 to 12 Kids / Guardian
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TV penetration increases from 64% to 66%,
grows faster than universe

Tv penetration >2x of 2001 levels @
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The NCCS Evolution

NCCS Distributiond All HHs Family Type Distribution 8 All HHs
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NCCS DE shrinks by 13%, Family Structure remains the same



Estd. 836 Mn 2+ Individuals
living in 197Mn TV homes in India
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